
 
 

Factsheet Nr 1 

Consumer acceptance towards aquaculture sustainable 

products in European population 

 

Methodology 
A questionnaire was conceived as a thorough assessment of the among the European consumer population, 
concretely Spain’s, Italy’s and Iceland’s population, towards aquaculture sustainable products. It addresses 
their willingness to pay more money for them if they guarantee an extra-value, and their opinion towards a 
proper labelling for these sustainable food products.  
Survey data were collected through questionnaires during November 2021. Study utilized a population of 
348 participants, from Spain (n=205), Iceland (n=43) and Italy (n=100). 
 

 
General knowledge on aquaculture products 
Almost the 90% of responders know aquaculture products, and have a general positive (43%) or neutral 
opinion of them (30%). 
The population of the three countries recognize none or little knowledge about the way aquaculture fish 
were fed.  

 
Sustainable products 
Mediterranean population show to be pretty familiar with the concepts of food sustainability and 
environmental impact.  
Minor percentage of the population in those countries knows the other two concepts, ecological footprint 
and above all, carbon footprint as compared to Iceland. 
The three countries still consider the product appearance, the origin and the price, the three most important 
aspects to be considered when buying fish product. 
Besides that, more than 50% of European population would agree in paying more money for sustainable 
aquaculture products, growing up to 76% in Italy if they can guarantee an extra value.  
Survey data revealed that the 90% of European population (similar percentage in the three countries and all 
of them over the 83% of the population) agree on having certificated label for sustainable aquaculture fish. 
 
 
 

Final remarks 
✓ European population (from Spain, Italy and Iceland) have mainly a positive or at least, neutral opinion 

about sustainable aquaculture products (mainly regarding their healthy and quality properties). 
✓ They would agree with paying more money for those products if they guarantee an extra‐value or at least, 

if they keep the traditional properties. 
✓ European population generally agree with the fact that these products are not easy to differentiate from 

the traditional ones. 
✓ They would agree with the creation of clear labels to certificate those aquaculture sustainable products. 

 
For more information: https://sustainfeed.csic.es/   

https://sustainfeed.csic.es/

